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2800 Pringle Rd SE, Suite 100

Salem, OR  97302

Phone: (503) 378-1500    FAX:   (503) 378-7100


JOB DESCRIPTION

Job Code/Title: Marketing Analyst
Status: Exempt
SUMMARY: 

Reporting to the Director of Technology this position is responsible for monitoring the analytics of marketing efforts, making recommendations to improve marketing efforts, provide reports to the management about the efficacy of programs analyzed and provide support in improving marketing.
DUTIES AND RESPONSIBILITIES: 

Typical duties may include, but are not limited to, the activities listed below. Assigned tasks may be changed to accommodate work load and organizational needs.

· Conducts analysis involving competitors, pricing, sales, methods of marketing, existing and potential customer preferences, economic conditions, advertising, distribution, and other factors that may influence future sales.
· Analyzes data and makes recommendations based on findings.
· Researches market conditions in local, regional, or national area to determine potential sales of product or service.
· May assist in establishing research methodology and designing formats for data gathering, such as surveys, opinion polls, or questionnaires. 

· Examines and analyzes statistical data to forecast future marketing trends. Gathers data on competitors and analyzes prices, sales, and methods of marketing and distribution.

· Collects data on customer preferences and buying habits.

· Prepares reports and graphic illustrations of findings.
· May manage the SEM campaigns, including writing copy for PPC ads and allocating spend and voice of campaign.
· Reviews advertising trends and consumer surveys. Organizes facts to assist in planning advertising campaigns that may include Internet website campaigns.

· Consults with management, and departments, to assist developing promotional plans.
· Create and maintain manual and computerized records.

·  Performs miscellaneous job-related duties as assigned. 

MINIMUM JOB REQUIREMENTS:
Bachelors Degree in Business, Marketing or Communications is preferred. High school diploma or GED, plus 2 years of experience may be substituted for the degree. 
KNOWLEDGE, SKILLS, AND ABILITIES REQUIRED:
· Fluency in speaking, reading, and/or writing English. 
· Have effective written and oral communication.
· Ability to gather data, compile information, and prepare reports. 
· Knowledge of marketing media and methods
· Knowledge of communication principles, media, and marketing techniques. 
· Ability to plan, organize and coordinate assignments 
· Ability to use independent judgment and to manage and impart information to a range of clientele.
· Knowledge of marketing strategies, processes, and available resources. 
· Ability to create, compose, and edit written materials. 
· Knowledge of business and application of business goals to marketing strategies.
WORKING CONDITIONS AND PHYSICAL EFFORT: 

· Work is normally performed in a typical interior/office work environment. 

· No or very limited physical effort required. 

· No or very limited exposure to physical risk. 
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